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¢ƻŘŀȅΩǎ 
Goal: 
5 Ideasto
Improve 
Email ROI
(Plus a bonus
idea!)





Email is BRILLIANT.



Marketers

Email



78% of marketersrate 
ŜƳŀƛƭ ŀǎ άŜȄŎŜƭƭŜƴǘέ ƻǊ 
άƎƻƻŘέ ŦƻǊ whL ςhigher 
than any other direct 
marketing channel.
-Econsultancy



Consumers

Email



84% of consumers
report clicking 

through a relevant
email offer.

- Epsilon 



73% of email users 
report making an 
online purchase as the 
result of a relevant
email offer.
-GfK Research



¢ƘŜƴ ǿƘȅ ŘƻŜǎƴΩǘ 
email get the 
respect it 
deserves?



рр҈ ƻŦ ŎƻƳǇŀƴƛŜǎ ŘƻƴΩǘ 
send a Welcome Message



39%of companies 
failed to send a 

single email during 
the 5-week study 

period



If a shopclerk 
ignored your 

request for 
information 

would you buy 
from that store?



85%of 
marketers 

collect 
personaldata 

on email 
subscribersΧ



Χŀnd 
fail to 
use it.



So? Why 
do I care?



Reason#1:Subscribers 
get tired of bad, boring, 

irrelevant email



Reason #2: 
20% of 
commercial 
ŜƳŀƛƭ ŘƻŜǎƴΩǘ 
reach the 
inbox



²ƘŀǘΩǎ ŀ ƳŀǊƪŜǘŜǊ 
to do?



1. Know Where Your Email Goes


